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Introduction: 

Greetings!  Get ready to read this new 

and updated LinkedIn Advanced 

Guide for Skyrocketing Your Online 

and Offline Business to Success, which 

is aimed at presenting to you five top 

LinkedIn Powerful weapons that will 

help your business reach the success it 

deserves and how to best use them in order to get the highest quality traffic and 

get the profits you desire. 

LinkedIn has come a long way since its start 10 years ago. There have been 

several changes and this report will help you to understand the best of them. 

LinkedIn is now the world’s greatest professional network and is becoming one 

of the best ways to make your company a success in the online marketing world. 

But you have to know how to use it correctly and efficiently and this report will 

guide you in doing that. 

 

 

 

 

 

 

 



 

The Top 5 LinkedIn 

Marketing Weapons 

1. How to get the most out of the Showcase Page 

On your Company Page, LinkedIn gives you the opportunity to create an 

extremely powerful Showcase Page where you may detail and expose the core 

products, services, events your Company/ REIA offers to the audience. 

The first thing you will do is to click in the “Get started” button and then you will 

see your brand new Products area… 

 

 

 



 

 

Then you will start filling in every single thing the interface ask you to fill out… 

 

 

 

 

 

 

 



 

 

 

 



 

 

Remember, you can add several Products or Services into this area; there isn’t 

such a thing like this on any of the other social platforms. 

 



 

 

2. How to get the most out of Groups 

If it happens that you just don’t like the idea of creating a Company Page, you 

have the chance to create what is called a Group. A group is something that can 

have a lot more interaction than a Company Page. One of the differences is that 

the group you create will be publicly attached to your personal profile. 

 

 

 

 

 

 

 

 



 

 

 

Something great about a group is that you are able to send invitations to your 

existing connections so they may join the group, and also you are able to send 

email invitations to join your group. 



 

 

 

 

 

 



 

Inside you will be able to add up to 2 more images, the group logo and the hero 

image: 

 

 

 

 

  



 

3. How to get the most out of Recommendations and 

Endorsements 

Another feature of LinkedIn that can help get your business noticed is 

recommendations and endorsements. The recommendations section of 

LinkedIn is one of the most powerful features that are useful for both personal 

and company LinkedIn accounts. 

What is a recommendation? It is a comment written by another LinkedIn 

member that recognizes or commends an associate, business partner, or other 

person. Anyone who reads your profile can also read these recommendations 

and see how others have rated your business.  You can give recommendations 

about an Individual OR a Company Page: 

 



 

 

Recommendations are usually made by people such as old managers, clients, 

customers, and others who have somehow been in contact with your business. 

Your LinkedIn account can receive limitless amounts of recommendations. 

When worded correctly, these recommendations are quite valuable, but some 

read like empty praise so they need to be worded appropriately to be worth the 

most. 

Recommendations on LinkedIn are treated just like a reference given by 

someone. They are valuable because potential clients want to see positive 

recommendations from satisfied customers before they get involved with your 

company. When a potential customer reads a well-written recommendation, it 

can do wonders for getting them to choose your products and services over 

your competition. 

Endorsements are when people on LinkedIn endorse you or your business for 

the skills you are capable of performing. These skills show up in your company’s 

LinkedIn. 

It can be considered as a sort of networking tool to help your company and will 

show what it can do for potential customers or contacts who see it.  

Once someone visits your profile, they can get the chance to endorse you or vice 

versa merely by clicking the endorse buttons on each skill listed in your profile. 

When you get a new endorsement, it shows up in your LinkedIn postings, so 

others will see how your skills are being rated. 



 

It puts your company name on their radar to notice what it can do for them. This 

makes getting endorsements valuable so you can stand out above your 

competition, so make sure the skills listed in your profile page are presenting 

your company in the best light by listing all the things it can do. 

4. More Extremely Powerful Connection Tips 

Something extremely easy at LinkedIn is the ability to connect with people, and 

something even cooler than that is that you even get to pick them according to 

their interests. 

You need to connect to as many people as possible, but also be aware of 

connecting to people who are highly relevant to your business online. 

LinkedIn is a very powerful networking tool for businesses and professional 

people. Networking involves making connections and with LinkedIn you are able 

to make these connections via the largest professional social network with more 

than 250 million users. 

In order to get the most out of the possibilities that LinkedIn has to offer, users 

must choose the connections they make so they will bring them the most 

benefits in promoting and growing their businesses.  

Here are some extremely powerful LinkedIn connection tips to follow that will 

ensure your company gets ahead of your competitors: 

 Be Sure to Have a Strategy In Mind 

It’s always a good idea to have a plan in mind when doing something and making 

connections via LinkedIn is no exception. A business needs to decide how it 



 

wants to be seen by others and the manner in which you do that over LinkedIn 

could determine if your company succeeds or fails. 

Start your LinkedIn account off right by completing your profile correctly and 

properly. A profile is the first thing that a LinkedIn member sees when he finds 

you on the LinkedIn network. It should explain what your business is, what it 

does and what it can do for someone. It should also have a professional and 

current photo of the owner so that visitors can put a face to the business’ name.  

Your profile can also include things like a short history of the business, along 

with any relevant and up-to-date articles, photos, or videos that will show off 

your company to the best advantage. 

 What Connections Should be Accepted or Rejected? 

When you get the opportunity to accept an invitation to connect, you must 

evaluate it and decide whether or not to accept it, as not all possible 

connections are a good choice. You should accept a connection invite if: 

 The connection is known and you have a good relationship with them and 

admire them. 

 The connection is not known, but you still have something in common 

with them such as being in your company, from your state or hometown, 

graduated from same school, etc., and their profile reveals that they 

would be useful to your business in some way. 

 The connection is not known, but you wish to offer to help them because 

they can possibly help you to compete in your niche. 



 

 The connection is not known, but the contact made a personalized 

invitation which shows they are particularly interested in getting to know 

you. 

You should likely reject an invitation to connect if: 

 The connection is known, but you have had bad experiences with them in 

the past. 

 The connection is not known and there is nothing in common with either 

you or your niche. 

 The connection has an uncompleted profile, no photo and no work 

experience listed in their profile. 

 

 Use Connections to Monitor Competitors 

Businesses can also use their connections to keep an eye on their competition. 

Most businesses post what is happening in their company on their LinkedIn 

pages and if you are able to make a connection with someone in that company 

you will also get to see what is going on. 

This also helps you to see what is trending in your niche. Plus, it could offer you a 

possible place to find new employees who are already trained in your field and 

have the experience you need to fill open positions in your own company. 

The bottom line is that LinkedIn is meant to be a professional networking tool, 

not a place to socialize like some of the others. It should be considered as a 

viable business tool which can connect businesses with experts in various fields, 

as well as a way to gain data, resources, and make connections that will further a 

company on to success and future profits.  



 

 

5. More Extremely Powerful Followers Finding Tips 

If you have a LinkedIn business account, then getting followers is vital to making 

contacts and getting new information and updates in a particular job field. Due 

to that, here are some of the best methods of getting followers to your LinkedIn 

account: 

 Get Your Staff and Employees to Follow You 

It may sound obvious, but some businesses forget to invite the people who 

work for them to be their LinkedIn followers. Doing so helps managers to be 

more in touch with their business’ everyday activities through their employees’ 

status updates and posted information. Likely your employees are closer to the 

activities of your clients and you can learn a lot about how your business is doing 

through these connections. 

 Ask For Followers to Connect 

Believe it or not, directly asking for followers to follow you on LinkedIn can be 

the most effective method of getting new followers. If you ask all of the 

contacts in your personal and business network that you know online, then it is 

quite possible that many of them will want to join in as one of your followers.  

 Share Your LinkedIn Profile 

You can also do this by sharing your LinkedIn profile page every time you share 

an update on your blog or websites so that interested people or businesses can 

check it out. You should be sharing your LinkedIn profile via a LinkedIn share 



 

button on your blogs, websites, and other social media sites like Facebook and 

Twitter. Plus, be sure to put the URL for your LinkedIn profile at the end of all of 

your business emails and correspondence. 

 Agree to Follow Others 

Just like you want followers, so do other business people. Therefore, if you are 

willing to become a follower on other business or personal Facebook accounts, 

then they may be willing to do the same for you. If the connection would seem 

to be valuable for you in a business fashion, then this could be a great 

opportunity. 

 Post top quality content 

If you are always posting the best top quality content on your LinkedIn pages, 

then people will be anxious to be one of your followers. Everyone wants to read 

up-to-date and relevant content about what is happening in their line of work 

and if your account gets the reputation of doing that, then businesses and 

individuals will see you as the “go to” business in your niche and will want to be 

a follower. 

 Become a Leader in Your Niche 

One key to being able to get followers is to be able to motivate or inspire people 

to want to follow you. If you have the reputation of being a great leader in your 

business, then others will enjoy following your LinkedIn pages. That requires 

that you act like a leader in all you do and post, such as showing that you value 

your staff and employees, putting out news that is trending in your niche 

without hiding or sugarcoating any  problems or expectations, and being willing 

to take a stand for what you believe in. 



 

Conclusion 

The bottom line is that if you own a REIA , then you need to be on LinkedIn in 

order to get the advantage of one of the fastest moving and growing 

professional-social media platforms available on the Internet today. But it takes 

more than just creating a free LinkedIn account. You also have to understand 

exactly how to use it properly and efficiently in order to get the most out of its 

ability to skyrocket your business to success!  

So get started right away and use these top five LinkedIn Marketing Weapons to 

get your business out in the open and on the right track to success!  

 

 

 

 

 

 

 

 

 


