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The New Face of LinkedIn 

One of the biggest concerns with social media sites, is that they are 

constantly changing. As you know, it’s important to stay up to date with new 

developments and use technology to the best of your ability. While this is 

good news, it can also be a little daunting when you are attempting to stay 

up to date with these changes.  

Recently LinkedIn has decided to update its site with some major changes. 

To help you understand what things have changed, and those that have 

disappeared, we have put together this resource guide.  

General Appearance 

One of the first things you will notice is that the general appearance of 

LinkedIn looks more sleek and modern. After logging into your account, you 

will see your profile information to the left side of your screen. This now 

displays your professional name, how many people have clicked your profile 

and how many people have viewed your articles. Clicking on your name will 

take you to your main profile page.  

In the center column is your newsfeed. This is where you can share a blog 

post, photo or video, or update. Underneath this is a section to publish an 

article.  

To the right is a section for Ads. LinkedIn will display advertisements that 

they think you may be interested in.  

If you use the mobile app, you will find that this interface now matches that 

version.  

The center column will be where you are going to focus your attention on. As 

well as sharing your updates, you can see updates from people you are 

connected to. Plus, LinkedIn will ‘suggest’ posts and videos that may be of 

interest to you.  
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The New Menu Bar 

 

The tool bar is self-explanatory and easy to navigate. Just click on each 

section to open it. The Business section tab expands and provides you with 

some additional options. It is now thinner than before and looks more 

modern.  

 

Here you will notice some more changes such as the addition of Slideshare, 

which we will cover in a separate report. When you scroll down a bit further 

you will see the option to create a company page.  

Some of the above options are paid, but may be useful to your business. For 

example, the ProFinder will help you find a local freelancer for any projects 

you are working on. The Learning tab [for a monthly fee] takes you to a 

learning center if you need to improve upon a certain skill.  
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The Me Section 

This is what was previously your Profile Section. Use this section to adjust 

any account settings, to edit your profile, navigate to the Help section or to 

update your account to a premium one.  

Your profile image is now displayed in a circle. To edit your profile just click 

on the pen icon: 

 

You may notice that your background image is distorted. This is because the 

size format has changed. You now need to create a background image that 

measures 1536 x 768 pixels.  

In your ‘Me’ section you will see how many people have viewed your profile 

and how many shares you have. Under this will be your Posts & Activity. 

Next will be your Experience, Recommendations and a list of who you are 

following. 

To the right, you will see the following section, again click on the Pen icon to 

edit this section. You can also add new sections to your profile by using the 

blue link you see in the screenshot.  

When editing your profile please note that you cannot change the placement 

position of some of the sections, as you could previously. For example, the 

Recommendations, Skills and Experience cannot be altered.  
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One new section is the Accomplishments section. This section highlights 

things such as books you have published. Just click on the + to see all the 

different accomplishments you can now list.  
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The Search Tool 

Now we have reached one area that has changed in a big way. The search 

tool will open as follows:  

 

There are no Advanced Search filters as before. Instead you can now search 

by People, Jobs, Posts, Companies, Groups & Schools.  

For example, if you are looking for top bloggers:  

1. Enter your search term in the search area: bloggers 

2. Select your filters 

3. Results will display 
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Notifications 

The notification area has been improved so it is easier for you to manage 

your notifications. Click on the Bell icon and a new tab will appear. Here you 

can see how many notifications you have on the left-hand side.  

Then you can see who has Liked or Viewed your posts and articles, and 

those who are looking at your profile or who have endorsed you.  

Blogging – LinkedIn Pulse 

LinkedIn now has a blogging platform called LinkedIn Pulse. There are two 

ways to access this area.  

1. From the home page, under your image you will see the following 

area. Click on the ‘Write an Article’ and this will open the blogging 

area. 

 
2. Click on your profile area and then click on the View More button 

under ‘Language’. This will open lots of options. Scroll down until you 

see the ‘Create Post’ option.  
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3. Clicking on either link will open the blog post section.  

 

  
 

4. Once your post is complete, simply hit the publish button in the top 

right hand corner.  

 

The editor is basic but it does have an H1 and H2 tag, so be sure to make 

use of these.  

A new feature that is not yet available to all users is the LinkedIn Pulse 

Analytics.  
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To find this section go to your Me tab and view your profile. Select the Who’s 

Viewed Articles/Posts tab.  

Under the article click on the statistics icon and your stats will display.  

 

 

The Groups Section 

Clicking on the Group tab will take you to the groups that you have joined. 

The highlights from that day’s activities will show up on your main page. A 

list of the most active groups that you are a member of will display on the 

right-hand side of the page.  

 

In the top right-hand corner is your sort icon. Click this and you can 

organize your list of groups. So, your favorite, or most active, ones are 

displayed first. Just click the small arrow to move a group up in your list. To 

manage your settings of any group, click on ‘member settings’.  

Use the Discover tab to find new groups to join.  

Messaging  

This section has been updated and looks similar to the Facebook Messenger. 

It’s clean and basic and you can easily read and view your messages. You 
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can also attach files to your messages. This allows you to ‘chat’ in real time 

to another user.  

LinkedIn Best Practices 

Here are some tips for getting the most out of your LinkedIn account.  

1. You want to be visible – do this by leaving comments on articles you 

like.  

2. Leave comments on posts or articles of people you want to notice you.  

3. Be sure to leave your comments on the LinkedIn Pulse articles for the 

best exposure.  

4. Leave Recommendations on the profiles of people you have worked for 

in the past.  

5. Use survey results to create content for your Pulse blog posts.  

6. Use a tool such as Buffer to help keep your account full of great 

content.  

7. Mix up your style of posts. Use questions posts, how to posts, top lists, 

case studies etc.  

8. Don’t send canned replies to people who have viewed your profile. 

Instead take the time to write a good reply that shows you know who 

they are.  

9. Strike up conversations with people, you never know where they will 

take you.  

10. Make use of groups by joining those that you will be active in.  

Roundup 

The best way to get accustomed to the new look and feel of LinkedIn is by 

simply logging into your account and exploring all of the tabs. It definitely 

has a much fresher and modern feel to the site. If you haven’t used your 

account in a while, you may just feel motivated to start using it more again.  

The notifications are easier to read, sending messages is easy with the new 

chatbot, as is managing your groups. Remember to organize yours so the 

most active display at the top of your page.  
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Did you know that your updates on LinkedIn typically get more views by 

your connections than your updates on Facebook? A good reason why you 

should be including LinkedIn in your social media marketing efforts.  

Please be sure to read our companion report on using Slideshare. This is a 

great way to get more leverage from your content.  

Thank you for reading and let us know if you have any questions.  


